
Traffic Segments
Setup Guide

How to recreate your traffic segments in 
Contentsquare



In this guide, we’re going to walk you through how to recreate the most common traffic segments 
natively into the Contentsquare platform directly, without the need for an integration.

Integrations with Adobe Analytics and Google Universal Analytics are still the quickest way to setup 
your traffic segments, but you always have the alternative of recreating these directly in the tool.

Pre-requisite: Ask relevant traffic 
teams for the UTM tags that they use
What are UTMs? 
A UTM (Urchin Tracking Module) code is a 
snippet of text added to the end of a URL to 
track the metrics and performance of a 
specific digital marketing campaign. UTM 
codes can contain up to five parameters: 
Campaign, source, medium, content, and term.
More info here.

How to get them? 
Ask the CRM/paid media teams for the list of 
UTMs they use. They will usually provide a list 
like the one from the screenshot.

Why do we need them?
Most of your traffic segments in Contentsquare 
will rely on Query rules that contain the UTMs 
that your  traffic team(s) use(s).

If the team does not use UTMs or they are 
hashed we can’t proceed with the setup.

1/ Creating  most segments 
based on UTMs parameters

Creating your Traffic Segments

Segments to setup first
First, we will recreate all the traffic segments that 
can be setup via UTM conditions in the query. 
There are only a few exceptions that we’ll cover in 
the next slide which don’t usually rely on UTMs:
Google paid traffic, SEO and Direct traffic. 

How to set them up 
In the segment builder of Contentsquare, select 
‘Landing Page’ as a condition. Then use ‘Page 
Group on the Fly’ tab to add your query conditions. 

Note that that the field is case sensitive! If you are 
adding several conditions use regex rules as 
shown below:



3/ Setting up SEO segment

In the segment builder of Contentsquare, select 
the ‘Referring Page’ condition. This would allow 
us to isolate all traffic from most common 
search engines.

Include the following regex with search engine 
URLs - 
yahoo|google|yandex|bing|duckduckgo|ecosia|
baidu|aol|naver|seznam|qwant

Finally, exclude the segment we saved earlier for 
the paid search traffic to ensure all visitors that 
are captured in this segment visit the site 
organically.

4/ Setting up Direct traffic 

Additional resources

(Help Centre Article)
How to create segments for 
acquisition sources

(Help Centre Article)
How to optimise your 
acquisition sources

2/ Setting up the SEA segment

Direct traffic is traffic that lands in directly on 
your site from their browser, without being 
referred by another site or channel such as 
SMS/Email.

To create this segment, in the segment builder 
of Contentsquare, select the ‘Referring Page’ 
condition and define it to ‘Users coming from a 
page URL is empty’. This means there was no 
previous site linking to your site in their browsing. 

Finally, exclude any traffic from your other 
channels that is tagged via UTMs that does not 
require the user to have a browser open, f.ex. 
Email, App or SMS initiatives.

(Webinar)
Measuring the 
performance of traffic 
sources

How Google and Bing tag their paid traffic
All of Google’s paid traffic (Shopping or Search ads) 
gets auto tagged with ‘gclid’ in the query. Similarly, 
all of Bing’s traffic gets ‘msclkid’. 
If your media team uses utm tagging, these would 
usually fall under ‘utm_medium=cpc’.

How to set it up 
In the segment builder of Contentsquare, select 
‘Page viewed’ as a condition. Then use ‘Page Group 
on the Fly’ tab to add your query conditions using 
regex for the path containing ‘gclid|msclkid’. 

https://support.contentsquare.com/hc/en-gb/articles/5286951183900-How-to-create-different-acquisition-segments
https://support.contentsquare.com/hc/en-gb/articles/360016886334-How-to-optimize-your-Acquisition-channels
https://learn.contentsquare.com/how-to-measure-the-success-of-web-traffic-sources-ask-an-expert-series/1388224

